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Dear Travel Partner,

Dear Travel Professional,

JetBlue is pleased to sponsor the 2016
Business Travel Buyer’s Handbook. The
information contained within this annual
edition serves as a valuable resource
for Corporate Travel Managers looking
to stay ahead in the rapidly changing
travel landscape.

MasterCard is pleased to sponsor the
2016 Business Travel Buyer’s Handbook.
This annual guide serves as a valuable
resource for helping Corporate Travel
Managers stay current with the latest
trends and best practices in the rapidly
evolving world of business travel.

At JetBlue, we recognize the needs of our corporate customers are constantly changing. The managed travel industry
must continue to adapt and evolve in order to remain relevant
to today’s business traveler. We work closely with our corporate partners to fully understand their needs and challenges,
and collaborate with them to provide the most efficient solutions for their travel programs.

At MasterCard, we recognize that managing business travel has
become increasingly complex. With briskly changing technology, tightening of travel budgets, heightened security concerns,
and growing diversity of business traveler profiles, the approach
to managing travel programs must be more dynamic than ever.

This year is an exciting one for JetBlue. With the continued
success of our Mint™ experience, we’ve expanded our premium service offering to 16 Mint flights a day between New
York and California. Beginning this fall, Mint will be offered
between BOS and LAX.
In 2017, we’re bringing Mint to four cities for the first time—
Fort Lauderdale, Las Vegas, San Diego and Seattle—while
also increasing customer options from New York, Boston, Los
Angeles and San Francisco.
JetBlue also recently outlined a restyling of its Airbus A320 cabins to build upon its new A321 cabin experience. The transformation will introduce free gate-to-gate Fly-Fi broadband, a new
inflight entertainment system with internet-streaming on HD
seatback televisions, power outlets for personal devices, ergonomic seats, and generous personal space to accentuate its
crewmembers’ continued dedication to service and hospitality.
We’re proud to support this year’s Handbook and hope that
you will find these ideas and best practices helpful in managing your corporate travel program.

The need for data—and more importantly, global insights—
is the catalyst for the much of the work we do to support
our corporate customers. With MasterCard’s proprietary
Smart Data suite of solutions used by over 60% of Fortune
500 companies, travel buyers can easily gain visibility of their
entire program at a regional, national, or global level.
And at the most fundamental level, one of the first steps in
program optimization is to maximize the capture of spend on
your corporate card program. According to RPMG Research,
best-in-class corporate card programs capture 94% of
spend—which not only maximizes rebate but also generates
the enhanced data that provides the spend insights needed
to fully optimize your program.
MasterCard strives to use our technology every day and everywhere to make payments safe, simple and smart. We provide
innovative solutions that help drive operational efficiencies
and employee satisfaction. And all our products and services
are built on unsurpassed merchant acceptance at over 40 million merchant locations worldwide, ensuring that employees
can rely on MasterCard wherever their travels may take them.
We are proud to support this Handbook and hope you find the
content useful for optimizing your corporate travel program.

Best Regards,
Best regards,
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